CUTTER & BUCK.

Cutter & Buck Moving to Former Offices of Seattle Daily Newspaper

New home at 101 Elliott Avenue symbolizes company’s Pacific Northwest roots

SEATTLE (June 30 — (2015 ,Cutter & Buck, celebrating its 25th anniversary this year, is moving its
Seattle headquarters this week from the Fremont neighborhood to 101 Elliott Avenue West, the former
home of the Seattle Post-Intelligencer newspaper. The location is well known for the “It’s in the P-1”
globe, the near 70-year-old city icon that sits atop the building.

“Geographically it was important for us to have a location that speaks to our Pacific Northwest roots,”
Freet said. “l am not sure we could have found a more symbolic address in Seattle than 101 Elliott.
While much of Elliott Avenue is dedicated to commercial and light industrial use, there is a growing com-
munity of corporations taking hold in buildings new and old. It is exciting to be at the forefront of the
renaissance of this area.”

Cutter & Buck, which has been at its Fremont location for 13 years, will take over the building’s first
main floor and part of the second floor.

“We embarked on an immediate build-out to suit our needs,” Freet said. “Our new home features an
open, collaborative environment with high ceilings and unique features for each of our working groups.”

In addition to announcing the move, Freet said Cutter & Buck formally commemorated its 25" anniver-
sary with a company-wide celebration on Wednesday (June 24) at the Space Needle. Each employee
received an iconic Cutter & Buck 25th anniversary jacket.

Cutter & Buck opened its doors in Seattle in 1990, and has always been inspired by the active lifestyle,
and innovative spirit of our Pacific Northwest roots. “From the beginning we’ve been seen as industry
trailblazers for creating premium, high-performance apparel that looks just as good outside as it does in
the clubhouse or the conference room,” Freet said. “Over the past quarter century, we’ve earned a rep-
utation for our meticulous attention to detail, relentless pursuit of quality, exemplary customer service,
and the integration of the latest technology into our products.”

Today, Cutter & Buck has become the hallmark for delivering fresh, modern sportswear. The Company
prides itself on the design, manufacturing, and distribution of premium, versatile apparel that meets the
demands of an active lifestyle. With an expanding line of products for the golf, corporate, collegiate and
professional sports, and specialty retail markets, the company, as a certified QCA supplier since 2011, is
proud to provide its customers with safe and compliant products.



Cutter & Buck has partnerships or licenses with the NFL, NCAA, MLB, PGA of America, USGA, PGA TOUR
and USTA. The company is the exclusive North American distributor of Clique, a premier sportswear ba-
sics brand in the European marketplace. Cutter & Buck is available worldwide in golf pro shops, fan
shops, resorts, specialty retailers, through premium promotional product distributors, and at cutter-
buck.com.

For additional information, contact Cutter & Buck at (800) 929.9299.
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